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U.S. Facing Competition from Turkey in Middle East Broiler Meat Markets

Rising Middle East Demand

. .. . Rising Share of World Broiler Meat Exports Directed
Economic grovvth and rising Incomes In tothe Middle East

Middle East countries are propelling 10
demand for broiler meat. The region
now accounts for about a quarter of
world broiler meat imports.

W Middle
East

Million Tons

Consumers there generally prefer
fresh/chilled whole chickens purchased
at the local market. However, changes in 2
tastes, preferences, and demographics
have lead to an increase in imports of 2008 2009 2010 2011 2012
parts and cuts. For instance, younger
consumers are seeking convenient cooking alternatives such as marinated and ready-to-cook products,
while the rise in casual dining has led to additional purchases of parts and cuts by the rapidly
expanding fast food, catering and hotel sectors. These imports are primarily supplied by Brazil and the
European Union, and to a lesser extent the United States.
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Surge in Turkish Broiler Meat Exports

Turkish exports have exploded over the past
seven years as a result of greater regional Turkey Broiler Meat Exports Surging
demand for more inexpensive sources of
protein. Turkey has ample supplies of Halal- 350
certified whole birds, unlike some competitors 300
such as the United States.
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Turkey is taking advantage of lower 200

transportation costs to Middle East markets.
Moreover, rising domestic production and
slowing consumption in Turkey have resulted
in large quantities of exportable, price- 30 7
competitive supplies to markets such as Iraq, 0 -
Iran, |_|bya and parts of Central Asia, 2007 2008 2009 2010 2011 2012 2013
including Azerbaijan and Tajikistan.
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Growing Gap Between Production and
Consumption Means More Exportable Supplies
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Increasing Competition for the U.S.

Iraq Imports by Supplier

In Irag, economic growth and relatively high 800

red meat prices, coupled with weak domestic "

production, have stimulated import demand. g 600 | Others
Although Brazil and the United States have 2 400 W Turkey
long dominated this market, Turkey has 3 mUS.
supplied virtually all the additional demand F 200 w Bragil
growth in recent years.
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Currently, U.S. exports to the Middle East are
relatively small, as the United States is limited in its ability to supply the type of products desired by
consumers. In addition, there are other constraints such as pre-certification costs in Iraq. Turkey’s
expansion has allowed it to capture greater market share in that region. Yet, the Middle East’s expected
growth will present opportunities for the United States to tap into this expanding and dynamic market.

Turkey Gains Market Share in Middle East
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For more information, contact Lazaro Sandoval: lazaro.sandoval@fas.usda.gov or (202) 720-7285,
USDA-FAS Office of Global Analysis
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